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A bird’s eye view of performance
Across every format and DSP, the partnership returned $24.2M in post-ad revenue on $1.3M in spend, an overall

1814% pROAS.
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Post-ad revenue is up 32% since April, with August holding level with July.

B R A N D  &  F O R M AT  B R E A K D O W N

Boarding by brand
Every line of the Expedia Group family, measured by geo, format and DSP against its own pROAS benchmark.

Format-wise performance

F O R M AT P R OA S P O ST-A D  R E V TOTA L  S P E N D

Display 1,588% $15.9M $1.0M

Video 2,498% $7.9M $314.6K

CTV 2,476% $391.8K $15.8K

$27.8K spend · 3 rows

G E O F O R M AT D S P S P E N D P O ST-A D  R E V P R OA S B E N C H M A R K VS  B E N C H M A R K

USA Display DV360 $21.2K $5.4M 25,566% 15,244% ▲ 68% better than benchmark

Mexico Display DV360 $5.7K $83.7K 1,471% 790% ▲ 86% better than benchmark

Mexico Video DV360 $902 $12.2K 1,355% 790% ▲ 72% better than benchmark

$1.0M spend · 4 rows

G E O F O R M AT D S P S P E N D P O ST-A D  R E V P R OA S B E N C H M A R K VS  B E N C H M A R K

USA Display DV360 $875.2K $8.6M 983% 651% ▲ 51% better than benchmark

GBR Video DV360 $50.0K $117.4K 235% 293% ▼ 20% below benchmark

AUS Display TTD $79.0K $45.1K 57% 267% ▼ 79% below benchmark

AUS Video TTD $1.0K $990 98% 267% ▼ 63% below benchmark

$299.7K spend · 3 rows

G E O F O R M AT D S P S P E N D P O ST-A D  R E V P R OA S B E N C H M A R K VS  B E N C H M A R K

USA Display TTD $21.2K $1.8M 8,396% 4,444% ▲ 89% better than benchmark

USA Video TTD $262.7K $7.7M 2,942% 4,444% ▼ 34% below benchmark

USA CTV TTD $15.8K $391.8K 2,476% 2,776% ▼ 11% below benchmark

F L I G H T  N O T E S

Insights
Four signals from the data worth carrying into the next campaign window.

PAY DAY  I M PAC T

Revenue lifts after payday

In 6 out of 7 instances since April, post-ad revenue and ROAS spiked on

the days after the estimated payout compared with the days before.

P E R F O R M A N C E  U P T I C K

Hotels.com CTV keeps climbing

The Hotels.com CTV campaign continues to see week-on-week pROAS

improvements on the RON deal.

L E A D I N G  P U B L I S H E R S

Reach meets travel context

Leveraged proprietary SearchSignals intelligence to curate performant

supply. The Weather Channel, New York Post, and Vizio WatchFree+ led

delivery, with Vizio leading the CTV charge.

N E W  AC T I VAT I O N S

Audio is live across all three brands

Expedia, Vrbo and Hotels.com Audio deals went live in August.

S O L U T I O N  S P O T L I G H T

Our proprietary intent-to-outcomes data, with

exclusive granular signals accessible only via

Media.net.
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https://docs.google.com/spreadsheets/d/1F01iF8oGsiJzXjF77LRyKQ1wgCyyJDu6N2KBOem3J2Q/edit?usp=sharing

